
How to Organize a 
Successful Photo Walk 

 
With camera sales increasing exponentially worldwide, there are more and more people out there 
taking more and more pictures every day.  As interest levels rise within the field of photography, 
so to do the number of resources available to us for learning about how to take better pictures.  
The internet has changed the landscape dramatically in terms of how we learn and process 
information, and photography is no exception.  You can learn and share information online in so 
many capacities, the sheer range of outlets is staggering:  photo forums, chat room, blogs, video 
tutorials, articles, and reviews are but a few examples of some of these outlets. 
 
However, one outlet for learning that is decidedly not internet-based, but can be more valuable 
than any other is that of actually getting out there and taking pictures.  You can participate in all 
the forums you like, chime in with your thoughts in chat rooms, read and write photo blogs, 
watch and record tutorials, and even read and write articles and reviews, but these strategies will 
not actually press the shutter for you.  At some point, you have to get out there, and practice 
taking pictures – applying what you’ve learned from other outlets.  Without applying what 
you’ve learned to real world scenarios, then all that learning really hasn’t amounted to much. 
 
That seems to be the basis for a growing trend in the photography community toward getting 
together with other photographers for the sole purpose of taking pictures and sharing techniques 
and results with one another.  These events are commonly called photo walks, shoots, etc.  So, 
how do you organize a photo walk? 
 
As one of the founders of a photo club whose main purpose is to get together on these types of 
outings, I’ve been organizing photo walks (or walk-abouts as we call them) for over two years, 
and I’ve found a number of strategies helpful to ensure a successful photo-walk. 
 

1. Schedule the event – you need to pick a time and place to meet that will be easy to find 
and get to.  Try to pick a place that has an easily recognizable landmark at or nearby your 
starting point.  As for timing, this can be challenging – more advanced photographers will 
know and accept that the golden hours are the best times to shoot and early start times (or 
later start times that can contradict with dinner hours) are scheduled that way to 
maximize potential.  Newcomers and novices may not be willing to make these kinds of 
adjustments as they may not have the benefit of experience to motivate an early start time 
or one that conflicts with dinners or other plans. 

 
2. Second, market or publicize the event.  Enlist local papers to print PSA’s (public service 

announcements) for the get-together.  Radios may also be willing to give you a few 
seconds of airtime.  Here, the internet may also be helpful – if you have a website for the 
group, publish the information well in advance of the event, and repeat the news often if 
your online presence is conducive to that end (blogs, forums, etc.).  There are also third 
party mechanisms you can use such as Craigslist and Meetup.com where you can put 
news and event information out there for possible interest in the community. 

 



3. Give a point of contact.  People can be hesitant to meet a group of complete strangers 
without at least talking to someone first, so give an email address, your name, and if you 
are comfortable with it, a phone number. 

 
4. Show up!  Early!  If you really want to ensure a successful photo walk, make sure you (as 

the organizer) are there early.  Different people have different schedules, and some like to 
be there right at the start time, while others may like to get there early, and even others 
may straggle in a few minutes later.  If you as the organizer are not there when others 
begin to arrive that can be discouraging to others who show up and no one is there to 
greet them. 

 
5. Have a planned direction or route in mind, and a back-up.  Especially in the early days of 

organizing photo walks and get-togethers, it helps to have someone lead the way, and say 
“We’re going to head this way, take a left on this street, then left again here, with our 
final stretch turning left on to there to finish up back here.”  If you have the resources, 
perhaps bring copies of a map of the route, and highlight areas of interest where you have 
seen things before. 

 
6. Consider a themed-shoot.  Announce the theme in the promotional materials, at the shoot, 

and consider the interests of the people that will likely be involved.  If you have a turn-
out that is mostly newcomers, portrait-themed shoots may not be the best idea as some 
find it difficult to approach strangers to take their pictures.  Often times I’ve done things 
like Stairs, Windows, and Walkways as ideas to get people into a creative mindset.   
Naturally, you will want to pick a theme that is conducive to your environment – for 
instance, don’t pick Cows if the area you will be walking in is urban or otherwise not a 
place you’ll find many cows.  Regardless of whatever theme you pick, remind people not 
to limit themselves.  If someone gets an idea, encourage them to explore that outlet.  In 
many cases, the juices just start flowing and people will branch our naturally into other 
areas – encourage variation, deviation, and creativity! 

 
7. Plan for some discussion time – you can do this before and/or after the outing, but it 

really helps to get to know your participants.  I’ve found that this is particularly helpful 
before starting, especially if it’s a new group of people that don’t know each other very 
well, or if there are newcomers who don’t know anybody.  Even if it’s a group that 
already knows each other from previous outings, it’s always fun to socialize a little (or a 
lot) to help get the energy levels up prior to starting. 

 
8. Bring a sign-up sheet.  Get everyone’s contact information together, and email it out to 

the group afterwards – this can help to keep discussions and interests going beyond the 
time frame of the outing.  This can also serve as a distribution list for future events and 
group activities. 

 
9. Provide a photo-sharing follow-up.  On the photo walk, you’ve all been out taking 

photos.  The whole purpose of taking photos is to capture moments to share with others, 
so schedule that event.  If possible make the follow-up meeting at a place that is 
conducive to group discussions.  Stay away from bars, coffee shops, and other types of 



places where there are a lot of people, noise and other distractions.  If you can find a 
place that has a projector, a blank wall, and a laptop or other such resources, all the 
better.  Encourage people to bring prints, CD’s or thumb drives with images to share. 

 
10. Enlist the aid of others – very few people can sustain things single-handedly for any 

serious length of time, so encourage others to take on some roles such as scheduling 
events, coordinating logistics, printing maps, etc.  Usually there will be at least one or 
two other people who are more advanced in their skills that would be willing to 
contribute their efforts in this regard. 

 
11. **BONUS POINTER**  Be flexible!!  Group dynamics and energies can vary 

depending on who is participating, the number and type of people, as well as the interest 
levels and needs that people have.  Sometimes you may have large turnouts, others may 
be smaller.  Be aware of changing dynamics like this and try to be flexible to changing 
needs of the group.   

 
These are just some of the more common pitfalls that can arise when coordinating, planning, and 
scheduling a photo walk.  Each situation is different, and different groups have different 
dynamics, needs and interests.  By recognizing those dynamics, needs and interests, and 
proactively addressing them, you can increase the enjoyment you will have and the enjoyment 
and education others will get from the experience.   


